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University of Montana School of Business Administration 
MGMT 495 

Advanced Entrepreneurship Seminar
  
Professor Information: 
Dr. Jeff Shay 
Office: GBB 323 
Office Phone: 243-5880 
Home Phone: 543-8488 (until 6pm) 
Email: jshay@business.umt.edu 
Office Hours: Posted on office door or by 
appointment 
 
Readings: 
Required: 
A packet of readings will be developed by Dr. 
Shay and the Entrepreneurs. This will be 
available online in the Blackboard site. 
Recommended: 
The Wall Street Journal   
Harvard Business School on Entrepreneurship 
Business 2.0 
Inc. 
COURSE OVERVIEW 
This course provides the opportunity for students to learn more advanced entrepreneurship 
concepts and skills directly from successful entrepreneurs.  Each week an entrepreneur will visit 
the class and discuss a topic in which he/she has expertise. Students will be required to complete 
assigned readings before each session. These readings will be selected by Professor Shay and 
the entrepreneur and will provide an introduction to the topic to be discussed. Sessions will 
include a brief history of the entrepreneur and his/her experience, a lecture on the focal topic, 
and an interactive activity such as a case discussion, debate, or simulation exercise. 
COURSE OBJECTIVES AND TEACHING METHODOLOGY
This course uses a combination of lectures by guest entrepreneurs, case studies, class 
discussions, and experiential exercises in order to expose students to entrepreneurship topics and 
issues. This experience should provide students with insights into how the guest entrepreneurs 
became were able to successfully launch their ventures. 
The main project for the course is a research project approved by Professor Shay.  Parameters for 
each research project will be determined on an individual basis.  Projects may include: writing a 
business plan, conducting research on a specific area of entrepreneurship, completing a project 
for an entrepreneur, etc. 
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EXPECTATIONS
My expectations for this advanced level course can be described in only one way: very high. 
Here are some of my specific expectations: 
•	 Proficiency in all business disciplines (i.e., accounting, finance, marketing, organizational 
behavior, human resource management, etc.).  If you feel weak in any specific area(s) you 
should be prepared to allocate extra time to redevelop your skills.     
• Apply the readings assigned each week and previous readings to class discussions.
• Attend the sessions and actively participate and contribute to class discussions. 
STUDENT EVALUATION
General comment: Grading in this course is competitive.  You will be evaluated relative to the 
work that your classmates submit. 
COMPONENTS  PERCENTAGE OF FINAL GRADE
Final project 
Final project presentation 
Class contribution 
Questions for entrepreneurs 
40% 
15% 
30% 
15% 
Each week guest entrepreneurs will complete an evaluation form on student contributions.  Thus, 
it will be important to attend all classes and to make contributions on a regular and frequent 
basis. 
DESCRIPTION OF EVALUATION COMPONENTS 
Class Contribution 
As mentioned above, class contribution will play an integral role in how much learning takes 
place during the semester.  Your contribution will be evaluated in terms of the value you add to 
class discussions. Both quality and quantity will be evaluated. This requires not only 
completing assigned readings but also coming to class with prepared questions and arguments 
regarding what the assigned reading has tried to convey. The most valuable contribution that 
students can make comes through integrating assigned readings with what you have learned from
other courses with what you have experienced in the outside world.  Comments or behaviors that 
detract from the learning environment will have a significant and negative impact on your grade.  
Final Project  
The final project and appropriate guidelines will be determined in discussions between the 
student and the professor. Since the final project represents a considerable percent of the final 
grade, the project will reflect a correspondingly high level of work. 
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Final Project Presentations  
Final projects will be presented in a special session to the class, entrepreneurs able to attend, and 
other invited guests. Presentations will be approximately 20 minutes plus question and answers.  
The parameters will be determined once enrollment numbers are known.  Each student will be 
required to read two final projects and will be responsible for leading the question and answer 
session. 
Questions for Guest Entrepreneurs 
Each week that we have a guest speaker, each student is required to complete the assigned 
readings and then submit 2-3 questions that he/she would like the entrepreneur to address.  
These questions are to be submitted via email to Professor Shay’s email address by Noon 
on Wednesday each week we have a speaker. This will provide ample time to pass the 
questions along to the speakers. 
 Advanced Entrepreneurship Seminar: Tentative Schedule
Friday classes meet from 3pm-6pm 
Saturday classes meet from 9am-12 noon 
*Students are expected to attend all sessions
Friday, January 30, 2004
Jeff Shay - Assistant Professor 
School of Business Administration - University of Montana
Friday, February 13, 2004
Don Gaumer - President of Outerwear 
Sun Mountain Sports
Friday and Saturday , February 20-21, 2004
Bjorn Nabozney - Co-Founder/Partner 
Big Sky Brewing Company
Friday and Saturday, February 27-28, 2004
Stephen Anderson - CEO
Artisans Doors
Friday, March 12, 2004
Tom Swenson - President 
Montana Business Capital Corporation
Friday, March 19, 2004
Thad Huse - Attorney
Datsopoulus, MacDonald, & Lind
Friday, April 9, 2004
Bob Blumhagen 
Salmonberry Studio
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Friday and Saturday, April 16-17, 2004
Jon Marchi - President 
Glacier Venture Fund 
Liz Harris - President, Jobs Now; CEO Flathead Port Authority 
Jobs Now
Flathead Port Authority
Friday and Saturday, April 23-24, 2004
Ed Wetherbee - President, Asset Management Group 
Econergy International Corporation
Friday and Saturday, April 30 and May 1, 2004
Ken Thuerbach - CEO
Alpine Log Homes
Interview on The Money Channel
Friday, May 7, 2004
Jeff Shay - Assistant Professor 
School of Business Administration - University of Montana
Final projects due, student presentations and wrap-up
